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New look of Interpipe products

Interpipe prioritizes protecting its products from counterfeits. The company believes it is impera-
tive that customers receive original, high quality products, therefore Interpipe has developed 
a strong corporate identity that’s integral to its products. Since the beginning of 2015, all IP 
products are equipped with yellow caps. 

Andrey Burtsev, Vice-President of Pipe Sales on the markets of MENA:

- We wanted to achieve universal appearance, fresh look and distinct design in order to 
improve the image of the Interpipe brand, as well as the products. Today our pipes have 
unified yellow caps. They are liftable that allows using crane hooks to move pipes. Unique 
design with yellow color corresponds to the best practice in the industry and helps to pre-
vent counterfeits on the GCC markets.

Mauricio Toledo, Vice-President of Pipe Sales on the markets of South and North America:

- The end caps are significant part of the Interpipe brand. Competitive market conditions 
have encouraged the brand to develop its image in the pipe sector. Today our clients can 
instantly identify our pipes when they see the yellow end caps. We have now completed 
the design to exclude different colours of caps, growing Interpipe’s product identity further.

Good News!

It becomes easier to sell Interpipe pipes.  Starting 
from 2014 all Interpipe pipes are equipped with yel-
low caps. New caps ease company’s product iden-
tification by the customers and  improve the brand.



Since January, 2015 Manuel was ap-
pointed as Deputy Commercial Direc-

tor of Pipe Sales 
on the markets of 
America, Europe 
and MENA. He is 
responsible for 
development of 
sales on the ex-
port regions.

Previously, Manuel worked in Tena-
ris for 15 years as Head of Pipeline 
Service and Sales in Asia and Europe. 

Andrey Burtsev has worked at Inter-
pipe for more than 11 years. Before 
he was working leading the foreign 

Company trade 
offices.
In 2008 he grad-
uated from the 
Interpipe cor-
porate program 
of talent devel-
opment, ran in 
partnership with 

Rotterdam School of Management, 
Erasmus University.

Anna Vorotintseva is responsible 
for identification of new opportuni-
ties for growth, including new cli-

ents and regular 
strategic assess-
ment of existing 
and potential 
pipe sales chan-
nels and prod-
ucts.
Previously, Anna 

was Head of Internal audit Business-
Line and Performance magament in 
Company “EastOne”. 

Corporate news

Interpipe strengthens management team
Interpipe aims to continue developing not only its technology, but also the management system 
in order to fully meet customers’ needs. Members of the Interpipe management team all have 
extensive experience in production and operations worldwide.

Manuel Pavesi DEPUTY COMERCIAL 
DIRECTOR OF PIPE SALES ON THE 
MARKETS OF NORTH AND SOUTH 
AMERICA, EUROPE AND MENA

Andrey Burtsev VICE-PRESIDENT 
OF PIPE SALES ON THE MARKETS 
OF MENA

Mauro Longobardo INTERPIPE CHIEF OPERATING OFFICER

Mauro Longobardo develops unique and efficient operational systems in Interpipe. His responsibilities in-
clude effective management of operation and maintenance of the company’s industrial facilities, production 
planning and logistics, technical development, including R&D, investments, and technology.

Before joining Interpipe, Mauro’s previous position was Deputy CEO for Strategy, Technology and 
Development at ChTPZ Steel. He also has more than 10 years’ experience at Tenaris in a variety of 
managerial positions across Sales, Strategy, Production, and Technical and Quality.

Alejo Duran INTERPIPE QUALITY DIRECTOR

Alejo Duran is responsible for the development, improvement and control of the integrated quality 
management system in strict accordance with international standards. He also oversees the special 
requirements of Interpipe’s customers across all assets.

Mr. Duran has more than 15 years’ experience in production and management. His last role was 
Operational Director in Tenaris Siderca in Argentina.

New appoitments in Sales

Zhanbek Esmahanov INTERPIPE HSE DIRECTOR

Zhanbek Esmahanov is responsible for the development and introduction of global corporate ma-
nagement systems of industrial safety, labour and environment protection.

Zhanbek has 20 years of experience in this field. His previous roles include Lead Consultant in DuPont, 
Director of industrial safety in TNK-BP Commerce, and Head of HSE issues in Chevron Tengizchevroil JV 
company.

Gabriel Monti INTERPIPE COMMERCIAL DIRECTOR OF PIPE SALES ON THE MARKETS OF NORTH AND 
SOUTH AMERICA, EUROPE AND MENA

Gabriel Monti is responsible for sales management on export regions such as Europe, America and 
Middle East, as far as and whose remit expands management of Company marketing.

Gabriel has 18 years of experience of work in the commercial departments of Tenaris,  and was also 
the Head of Sales on the MENA market in TMK.

Anna Vorotintseva Vice President of 
Business Development ON THE MAR-
KETS OF NORTH AND SOUTH AMERICA
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Interpipe ensures that customers purchase high quality product with proper external surface, 
despite transportation challenges. In 2014, we introduced a range of additional services for the 
packaging and transportation of Interpipe products.

Boris Lomakin, Technical Sales Director:

- Interpipe specialists noticed that during long transport journeys, the pipes were influ-
enced by different weather conditions, causing defects on the external surface. We have 
now implemented new types of packaging to combat this stress; for example, inhibitor 
packing and polyethylene covers under banding to protect the pipes.

Diana Medved, Deputy Logistics Director:

- Shipment is an important stage of order performance. Whilst the mill produces high 
quality pipes without any defects, the wrong transportation conditions can spoil them, 
affecting customer satisfaction. That is why we focused on the packaging in order to 
avoid defects and subsequent claims from customers.

Victor Bisovetskiy, Pipe Sales Manager on MENA markets:

- Now our pipes with yellow caps and protection covers for metal straps are new stan-
dard for the Interpipe product, which looks both unified as well as unique. Additionally, 
since pipes are industrial products, new ways of bundling and packaging will provide 
better protection to the material and make logistics operations easier. 

Special BASE COVER under BINDING STRAPS
The special BASE COVER is an additional widget for pipes’ straps.

In order to avoid traces from metal straps on the pipes’ 
surface, Interpipe uses polyethylene base cover. It is 
high-strength, therefore eliminates the contact be-
tween pipe and metal straps. As the result, the pipe 
bodies show no defects and the paint is not damaged.

Since November 2014, Interpipe has implemented 
this additional safety feature in order to improve the 
external look of pipes that are shipped to customers 
whilst continuing to use metal straps.

Unique packaging against bad weather
During long journeys, bad weather can damage the external surface of the pipes, so Interpipe uses 
special polyethylene packaging for pipe bundles that are shipped in mid-open wagons.

The unique option is two-layer 
packing that protects the metal 
surface from corrosion. It has a 
special layer with plastic wrap 
in addition to a vapor corrosion 
inhibitor ZIRAST that protects 
the bundle from water.

Additional services for customers
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Earlier mills used standard paper labels for pipe identi-
fication. At the beginning of the year, Interpipe NMPP 

Integrity of pipes in the wagons
In order to limit mechanical damages from 
loading and unloading in the wagon, Interpipe 
specialists offered special solution.

Pipes for European orders are protected with non-stan-
dard wooden shields, covered with rubber sheets. 

Moreover, Interpipe now uses wagons with roofs, which 
better protect pipes from the rain.

Identifying labels increase product traceability
New sensitive thermal labels with barcodes have made the identification process of pipes easier.

mastered new labels in order to improve the finished 
look of the products, its traceability and legibility of 
technical data. 

Thermal labels with barcodes include all of the pipe’s 
data: standard, size, steel grade, length, weight, cast, 
batch, mill number, marking, and item of producer. This 
information helps to trace the whole technological pro-
duction chain.

Customers get pipes with all information inside of them, 
carefully prepared by Interpipe specialists.

Traditionally we used surface transport: railway and au-
tomobile, but it could cause delays in delivery and pipe 
defects as a result of transportation.

Considering all disadvantages, Interpipe Logistics Ser-
vice mastered alternative transport mode – by river-

Product transportation safety in the focus 
This year Interpipe has launched new project of product delivery: by river on the route 
“Dnipropetrovsk – Ukrainian harbours”.

crafts. Serving longside the “Ukrrechflot” company the 
project on river delivery of metal products was created 
and within it was organized stuffing platform in Dnipro-
petrovsk harbour, where Interpipe products are stuffed 
and shipped to export harbours. Stuffing platform is 
equipped with necessary load-handling devices: prod-
ucts are loaded in the containers with the help of pipe 
bridge and loader. 

Moreover, platform is equipped with container stock. 
It is intended for packed pipes that are waiting for 
shipment. This option allows to make shipment right 
on time. 

For this project, Interpipe has shipped 2695 tons pipe 
and wheel products by river in September. Moreover, 
Interpipe ships steel billets this way too – in September 
2420 tons was shipped from Dnipropetrovsk to Romania. 

Advantages of river transport are obvious:

– High safety of external surface of pipe products
(safety from atmospheric condensation, absence
of whops and sudden turning);

– Saving on the logistics costs (so the product net
cost is lower);

–	F aster delivery, comparing with railway;

– Additional quality control.

Additional services for customers
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For the Americas region, Interpipe Steel produces the 
unique steel grade Triple class B/C/6 according to API 
5L/ASTM A106/ASTM A53/ASTM A333. It combines 
unique characteristics of three different steel grades: 
the strength properties of class C and high toughness at 
low temperatures for class 6.

According to DIN EN 10210-1, 2/DIN EN 10216-3/DIN EN 
10297-1/DIN 1629, European customers can get steel 
grade S355/P355/E355/St.52 with elevated levels of 
strength and viscosity properties.

The new steel grade С95 (PSL 2) was developed for CIS 
countries. It complies with GOST R 53366-2009, as well 
as additional requirements CCT RN 5.0 “Unified technical 
requirements for manufacturers and suppliers of tub-
ing”, and has increased strength and impact resistance 
of pipes.

Production of steel 
for customers’ specific requirements
Interpipe’s in-house steel production allows us to master new steel grades according to 
customers’ requests. Interpipe Steel recently designed new steel grades for customers in America, 
Europe, CIS and MENA. 

Interpipe sets up production 
of new pipes for nuclear power plants
Interpipe has set up the production of new products for nuclear power plants. Hexagonal tubes 
are used for the equipment that stores spent nuclear fuel.

Yuriy Klimchik, Deputy Quality Director on Interpipe Steel:

- Interpipe Steel’s  professional specialists use the latest technology to master grades 
with unique characteristics in order to  satisfy the needs of each client. Export regula-
tions demand high quality and compliance with strict international standards, and we 
fully comply with them. The main priority is putting into production new and more com-
plex steel grades, like 4130, 18CrNiMo7-6, 34CrNiMo6.

Steel grade K42 has increased corrosion resistance, and 
resistance to cold oil and gas pipes. It was mastered for 
Middle East customers according to TR 1317-006.1-
593377520-2003.

Interpipe has extensive technical expertise in the en-
gineering industry; for example, performing complex 
orders with high precision technology. Nuclear energy is 
a new direction for the company, which for has already 
scheduled a series of development of new products.

“Interpipe is one of only a few suppliers of products for 
the nuclear industry. We can produce hexagonal tubes 
for nuclear power plants in the CIS countries, Europe and 
Asia,” says Pavel Ilkov, Interpipe Project Manager. “Our 
experience in the manufacture of non-standard equip-
ment, serious technical preparation of production gives 
us confidence in the successful development of new 
products.”

New products
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Thin-walled pipes for industrial application
In the current economy, customers are reducing their costs. For example, construction companies 
are moving to thin-walled piping because these pipes withstand standard loads but have less 
weight and are therefore cheaper.

Interpipe NIKO TUBE: one-plant production of
hot-rolled thick-walled pipes of small diameter

From this year Interpipe NIKO TUBE produces hot-rolled 
thick-walled pipes of small diameter. Earlier such pipes 
were produced on Interpipe NIKO TUBE in cooperation 
with Interpipe NTRP. 

Today Interpipe NIKO TUBE rolls the pipes with diameter 
33, 4х4, 6 mm, 42х4, 9mm, 48, 3х5, 1 mm in the tube-
rolling shop-7.

Since 2015, Interpipe NIKO TUBE has developed 
thin-walled pipe production for industrial applica-
tion. Formerly, the minimum pipe wall was 33.7 mm 
but now it has been extended to 3 mm. Today, pipes 

for industrial application have new sizes: 33.7x2.6 
mm and 33.7x2.9 mm.

New dimensions of industrial application pipes ASTM for 
thin-walled 273x6.3 mm 325x7.1 mm were also developed.

Interpipe masters pup-joints
for Europe and Middle East 
Interpipe has developed short pup-joints from 0,3 to 6 m with threads and coupling for OCTG pipes.

Pup-joints are used for OCTG connections, equip-
ment with variable threads and underground equip-
ment during exploration and repair in oil & gas and 
geological-prospecting well sites. Interpipe NTRP 
technologists mastered technology of pup-joint pro-

duction with range of sizes from 0,6 to 1,1 m with 
triangle couplings LC and tapered couplings Batress. 
Interpipe Niko Tube is ready to produce pup-joints 
with 0,3-6 m in length, 60-114 mm in diameter, in-
cluding round coupling.

Artem Sklyar, Pipe Sales Manager on European markets: 

- Big oil & gas companies aim to optimize purchasing and make it complex. Pro-
ducing pup-joint we can satisfy their need in the full product package. New item 
in the Interpipe product portfolio will be really useful for our clients.

New products

Expansion of product range to meet 
customer requirements
Interpipe is ahead of the pipe world market demands by expanding the product range of pipes for 
different applications. 

In 2015, Interpipe successfully supplied European custom-
ers with bundles of new sizes of cold-rolled pipes accord-
ing to EN 10305: 160x135 mm, 170x140 mm, 165x140 mm.

Previously, the maximum outer diameter of 
cold-rolled pipes produced by Interpipe NTRP 
was 150 mm.

New pipes with big diameter for Europe
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Alejo Duran, Interpipe Quality Director:
- This year Interpipe paid particular attention to products for shipbuilding. In 2015, In-
terpipe procured the necessary certificates on pipe and steel production to commence 
manufacturing in that sector. As a result of successful audits, Interpipe was approved as 
supplier of products for shipbuilding in compliance with international standards.

Yevgeniya Kveliashvili, Head of Group, Interpipe Technical Sales Support:

- Today we have fully certified pipe production for shipbuilding in accordance with Lloyd 
and DNV international standards. Moreover, this recognition allows Interpipe to supply 
pipe products for oil-well derricks, industrial enterprises and railways.

LLOYD REGISTER OF SHIPPING

In June 2015, Interpipe recertified with Lloyd’s Register of Shipping, which specialises in 
shipbuilding and sailing. Interpipe Niko Tube got its first certificate from Lloyd in 2010.

The document certifies manufacture of the entire product range, including seamless 
pipes from carbon and carbon manganese steel grades for shipbuilding with a maximum 
diameter 325 mm and wall thickness 56 mm.

During audit technological documentation, knowledge of staff and production processes 
were tested. All processes underwent audit successfully.

Certificate DET NORSKE VERITAS

This year Interpipe was awarded the Det Norske Veritas certificate, which covers, 
amongst other products,  steel billets. Today we have full-cycle production of pipes for 
projects connected with shipbuilding, harbour facilities and dockyards.

Interpipe Steel was also awarded the Det Norske Veritas certificate for the production of 
steel billets in May 2015. The range of certified products includes semi-finished produc-
tion, billets and blooms for forging and piping stock from carbon, and carbon-manganese 
steel grades.

In 2015 DNV con-
firmed that the qual-
ity of Interpipe’s bil-
lets conformed to the 
organisation’s high 
standards. It was the 
last step in officially 
becoming a reliable 
partner for shipbuild-
ing companies. 

International audits ensure that Interpipe customers are getting high quality products.

Quality Priority



Andrey Burtsev, Vice-President of Pipe Sales on the markets of MENA:

- For last few years Interpipe has taken up the leading position on the MENA 
market in supplying of pipes for building projects. Today there is no consultant or 
construction company, which does not know or hear about Interpipe pipes. Plan 
of our team is constant development that means we are getting new quality 
certifications, expanding product portfolio, providing additional services to sa-
tisfy customers’ needs in order to fully occupy building section of MENA market.

In Dubai every third building has Interpipe pipes
Interpipe line pipes are used for chilled water systems, 
heating, ventilation, conditioning systems and firefight-
ing systems in every third building in Dubai. This year In-

terpipe expanded its sales geography to other countries 
of the region, confirming its status as a reliable producer 
of line pipes for the Middle East and North Africa markets.

These six projects are the smallest part of all projects, where our pipes are used now or will be used in future. 

Saudi Arabia
Abraj Kudai Towers

King Abdulaziz International Airport 

The two towers are  part of the 12 towers of Abraj Kudai residen-
tial and commercial complex. With a site area of approximately 
60,000 square meters and total built-up area of around 1.4 million 
square meters, the project consists of a large podium topped by 
the two towers accommodating  shopping mall, restaurants, food 
courts,  convention center and several car parks. 

King Abdulaziz International Airport (KAIA) is located 19 km to the 
north of Jeddah, occupying an area of 15 square kilometres. It is 
the third largest and busiest airport in the country, and includes 
royal terminal, facilities of Prince Abdullah Air Base for the Royal 
Saudi Air Force and housing for airport staff. 

Interpipe supplied 2,500 tons of line pipes for a construction proj-
ect in King Abdulaziz International Airport in 2014. The customer 
was fully satisfied with the pipe products and noted the high 
quality.

Interpipe has shipped seamless pipes, between 1” and 14”, for 
chilled water systems in the Abraj Kudaj Towers since 2014.
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Solutions experts in building
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King Fahd University of Petroleum and Minerals

Mall of Qatar

King Fahd University of Petroleum and Minerals is a 
public University in Dhahran, Saudi Arabia. Among Saudi 
Universities, its science and engineering programs are 
highly regarded; it’s been ranked as the top university 
in the Arab world.

Interpipe has delivered line pipes for the construction 
of King Fahd University of Petroleum and Minerals.

Mall of Qatar is a new huge shopping centre in Al Rayy-
an, Qatar – the site is 160,000 square meters. Mall of 
Qatar is being constructed as part of the country’s prep-
aration for the 2022 FIFA World Cup.

Workers’ Hospital and Integrated Health Center is situ-
ated in Doha, Qatar with a site space of approximately 
62,000 square meters. Workers’ Hospital and Integra-
ted Health Center is being constructed especially for 
migrant employees in Qatar.

The State Audit Bureau Headquarters has powers of requisitioning 
all records relating to the audit departments and organizations to 
discharge its mandate. 

The building project for SAI Headquarters in Qatar involves con-
struction of a commercial building comprising of 3 basement levels, 
a ground floor and 31 additional floors. The project will also include 
a residential building comprising of 3 basement levels, a ground 
floor and 28 additional floors. 

Interpipe supplies seamless pipes for firefighting system of this 
building. 

Interpipe is shipping seamless pipes, between 1” and 
14”, for a chilled water system in accordance with 
ASTM A53 to Mall of Qatar. The pipes are being used in 
construction of the hotel and restaurant.

Workers’ Hospital and Integrated Health Center

State Audit Bureau Headquarters 

Interpipe supplies line pipes, produced according to 
ASTM A53/A53M, which are used for chilled water sys-
tems in the building of the hospital.

Qatar

Solutions experts in building
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Masterpieces for Metallurgist day
Interpipe workers are not only high qualified specialists, but also creative people.

For example, on 19th July 2015, Day of Metallurgist, Interpipe mill workers in Ukraine made sculptures from metal.

Holiday for first-graders from Interpipe
Interpipe conducted its traditional holiday on 1st September and invited all first-graders - children of In-
terpipe employees - to take part and enjoy. 430 little girls and boys got special presents (Interpipe school 
backpack) and had a lot of fun on the event. the extraordinary surprises were workshop on constructing 
from Lego and robotic engineering!

Aleksandr, the little participant of the holiday:

–	 I was happy to be on this holiday! I liked everything: 
a gift, an ice cream, sliding boards, Batman and laser 
show. The best was game with virtual cars. I could even 
control them without handle bar!

Interpipe Social Life



iP
ip

e
In

te
r

pI
pe

 C
u

st
o

m
er

 B
u

ll
et

In
 

#
7,

 2
01

6

14 Open-house for American guests in Ukraine
On June 23-24 Interpipe was visited by American distributor “Petrorica”. Our partners had two 
days of excursions and acquaintance with Ukraine and Interpipe mills.

NA Interpipe supported 
Two day Bicycle Ride 150 in 2015
On April 18-19 National Multiple Sclerosis Society conducted two day bicycle ride. It is the largest 
bike event in the United States with 13,000 cyclists and 3,500 volunteers. This event aims to fundraise 
the mission of creation a world free of Multiple Sclerosis. Firstly, it was carried out in 2014 and 
raised 20 million dollars. The fundraising goal for the 2015 BP MS 150 is $21 million dollars.

This year, in partnership with NA Interpipe’ valued cus-
tomer Gerald Merish, a cyclist in the event, NA Inter-
pipe contributed $4,218 to charity. This contribution was 
listed on the website’s Fundraiser Honor Roll as the top 
danation from Mr. Merfish’s group. NA Interpipe appre-
ciates the opportunity to participate and partner with 
members of our industry to support charities with global 
benefits. 

“Giving to those in need without their ever knowing 
who specifically is the beneficiary of your donation – 
this is the highest degree of charity. May each of you go 
from strength to strength!

I am in gratitude, appreciation and admiration of your 
generosity and hope we can do this again in 2016.” –   
Mr. Merfish gratitudes NA Interpipe.

Mr. Long Li comments his impression after visit:

- The main goal was to see the production and I was really impressed: quality of pipe products are on the level of 
Japan. I used to visit Interpipe mills earlier and I can surely say that everything became only better. Especially, I was 
impressed with new finishing line on Interpipe NIKO TUBE with automatic marking machine. I wish our cooperation 
with Interpipe further will be effective and long term.

Interpipe Social Life






